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I. TRADE-MARKS GENERALLY. 
1. Nature or Trape-Marx Ruicurs. 


§ 1. Character of Right. 

One’s trade-mark is not a right in gross or at large like a statutory 
copyright or a patent, its function being simply to designate the goods 
as the product of a particular trade and to protect one’s good-will against 
the sale of another’s product as his. 190 


I, 1, § 2. Extent of Right. 
A trade-mark gives the owner something in the nature of a monopoly 
—a monopoly not in the article sold under the trade-mark, but a monopoly 
of that article as sold under the trade-mark. 114 


A dealer in vacuum bottles bearing the trade-mark “Thermos,” 
has a right to use its mark thereon, in spite of the fact that a sub- 


stantial part of the goods were manufactured by others, if the assembling 
and inspection were made by it. 190 


I, 1, § 3. Ownership. 

The Trade-Marks Act provides that “the registration of a trade-mark 
under the provisions of this Act shall be prima facie evidence of owner- 
ship.” When, therefore, an applicant files an application, making therein 
such a showing as will justly entitle him to registration, the evidence is, 
in the absence of anything to the contrary, the same as when he becomes 
a registrant. Held that the presumption of ownership should be carried 


back to the date when he filed the complete evidence entitling him to 
registration. 34 


The Examiner properly required an official abstract of title of two 
prior registrations to be filed, to prove they are now owned by the 
appellant. 266 


The rights acquired under Sections 3197 and 3199 of the Political 
Code of California, which provide that the one who has first adopted and 
used a trade-mark, whether within or without the State, is its original 


owner, are property rights and may be protected from invasion by in- 
junction. 424 
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A trade-mark for surgical dressings was formerly the property of 
a partnership dissolved in 1918 when one partner left the business and 
the other continued it at the old location. The withdrawing partner went 
to Iowa and there started in the same business. The parties to this inter- 
ference are their successors. In the absence of a clear understanding, a 
retiring partner cannot take with him the right to use the trade-mark 4 
belonging to the business. 480 


oe RS, Jog inte 


I, 2, Wat May Be a Trape-Mark. f 


§ 1. Color. 

The applicant filed seven applications for seven colors for different 
rope: yellow, red, white, pink, purple, green and orange. Yellow, white 
and orange were withdrawn. The applicant has spent much money in 
advertising its marks, but they are not trade-marks at all, only “grade 
marks,” viz., Red for sisal rope, Pink for N. Z. Hemp rope, Purple for 
Mauritius Fibre rope, Green for istle rope. Plainly the purpose is to # 
distinguish one rope from the other, and not to distinguish applicant’s 'y 
rope from that of other manufacturers. Istle rope and Mauritius rope 
are so nearly alike in material that the ordinary observer could not detect 
the difference of material, but would consider it one of quality only. The es 
advertisements of the applicant show that its different ropes are regarded 
and sold merely as different qualities of rope generally. 476 ea 





I, 2, § 2. Names of Patented Articles. 
On the expiration of a patent, the exclusive right to use the descriptive 
term by which the patented article has been designated also expires. 271 












I, 2, § 3. Descriptive and Generic Terms. 
See, also, II, 4, § 2. 







The following marks are held to be descriptive: 







“Lather Kreem,” for shaving cream, 80 
“Active,” for a transfer company, 86 
“Stabrite,” for polish, 176 
“Happy,” for stock feed, 401 






“Honest Weight,” for scales, 










I, 2, § 5. Geographical Terms. 
See, also, II, 4, § 4. 
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The following marks are held to be geographical terms: 
“Tabasco,” for pepper sauce, 20 
“Columbian,” for graphite, 475 


The following mark is held not to be geographical: 
“Tabasco,” for pepper sauce, 179 


The fact that, prior to the use by appellee of the word “Tabasco” 
as a trade-mark for pepper sauce, others had manufactured Tabasco 
Pepper Sauce, but later abandoned the mark and the business, did not 
prevent the former from having acquired a trade-name in the word “Ta- 
basco.” 179 


I, 2, § 6. Proper Names. 
See, also, II, 4, § 7. 


The surname “Tinker,” with the top line of the letter “T” extending 
over the “N” and “K,” was held to be displayed in a particular and dis- 
tinctive form. 269 


= 


I, 2, § 12. Titles of Periodicals, Literary and Dramatic Works. 

One who adopted the title to a play, of which title he was not the 
author, has no property right as such, either at common law or under the 
statute. 212 


I, 3. Trrze to a Trape-Mark. 


I, 3, § 2. Assignment and Devolution. 

Where, in a transfer of a business, the assignee states that it is 
desirous of “acquiring the trade-mark and all the business and good-will 
associated therewith,” but no specific mention of the business was made 

: by the grantor, this may properly be inferred from the wording, and the 
assignment is held to be sufficient. 154 


I, 3, § 3. Abandonment. 

The trade-mark “ZZ” was registered in 1894 by Emil Schweinburg. 
The applicant alleges abandonment of mark by Schweinburg, but his evi- 
dence is insufficient. Some positive evidence should be submitted, such 
as an affidavit of somebody who knows of the business of Schweinburg 
and its termination. Mere non-user is not abandonment. 251 
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I, 4. INFRINGEMENT. 

§ 1. Elements. 
For one to re-bottle and sell perfumery manufactured and put out 
by another, without plainly indicating that fact on the labels, constitutes 
infringement of the latter’s trade-mark. 279 


waghary 


st Wee 


Where the principal parties to the action were engaged in the business 
of the transfer and storage of goods in the same city, and the telephone 
and telegraph company, defendant, gave the O. K. Transfer & Storage 
Co. advance information regarding the needs of prospective movers and 
aided it in securing the business, such acts cannot be restrained in the 
absence of any law prohibiting same, nor can defendants upon the facts 
disclosed, be held guilty of infringing plaintiff's trade-mark. 351 


I, 4, § 2. Conflicting Marks. 

The use by defendant on cotton goods exported to Turkey of the 
word “Maropa” is an infringement of plaintiff’s trade-mark, consisting of 
the word “Ramopa,” inasmuch as the two marks, although circulating 
among a public ignorant of English, would be impressed on the mind 
and result in confusion as to the goods. 59 


The word “Meje” is held to infringe “Hebe,” both used as trade- baz 
marks on evaporated milk; and appellant’s good faith in selecting the 
mark is not a bar to relief, if it is shown that it infringed. 154 









I, 4, § 3. Goods of Same Descriptive Properties. 

Defendants, by using as a trade-mark for tin wash-boilers the word 
“Everwear,” were infringing plaintiffs mark consisting essentially of the 
same word used on aluminum cooking utensils, as such goods, notwith- 
standing the Patent Office classification under which both marks were 
registered, are goods of the same descriptive properties. 53 


















I, 4, § 5. Unauthorized Use. 

Where defendant purchased syrup used in making a beverage sold 
under the name “Coca-Cola,” put it in bottles, using a larger proportion 
of the syrup than that intended by the manufacturers, added caramel 
syrup coloring and then sold the bottles to the trade, generally with the 
name “Coca-Cola” stamped on the caps and blown into the bottles with 
defendant’s name stamped thereon as the manufacturer or bottler, such 
acts held to constitute a use of plaintiffs’ trade-name without its consent, 
regardless of whether the article contained in the bottle was genuine 
“Coca-Cola” or not. 114 





xViii 


* 


TWELVE TRADE-MARK REPORTER 


I, 5. Surrs ror INFRINGEMENT. 


§ 1. Jurisdiction. 

Where, in an action for the infringement of trade-marks registered 
in the United States Patent Office, plaintiff is a citizen of France, and 
defendant a citizen of the State of New York, and the amount of con- 
troversy is in excess of three thousand dollars, the case lies within the 
jurisdiction of a District Court of the United States. 405 


Under Judicial Code, § 24 (7), the District Court’s jurisdiction of 
actions brought under trade-mark laws is not dependent on diversity 
of citizenship. 429 


I, 5, § 3. Pleading and Practice. 

Where, in a case for infringement of the trade-mark “Lash-Brow” 
by the trade-mark “Lash-Brow-Ine,” the appellant found for the defendant 
and remanded the case to the lower court to be settled in conformity 
therewith, the latter court may not make any changes in such mandate, 
but must enter a decree strictly in accordance therewith. 158 


I, 6. CouUNTERFEITING. 


Appellants, bearing respectively the names “Franklin” and 
“Simon,” who manufactured and sold only at their place of business and 
by sidewalk solicitation on two different streets in the City of New York, 
shirts bearing their firm name “Franklin, Simon & Co.,” were not guilty 
of counterfeiting the name of an older competitor, Franklin Simon & 
Co., used on shirts made and sold by it at its place of business, when 
such use was not calculated to deceive the public and was begun without 
knowledge of the use of appellee’s name on similar goods. 22 


II. REGISTRATION OF TRADE-MARKS. 
1. CONSTITUTIONALITY OF STATUTE. 


The question whether the act in question violates the Fourth Amend- 
ment by authorizing searches and seizures is not here at issue, as de- 
fendants have not availed themselves of the right; moreover, one who 
attacks a statute as unconstitutional must show that he is injured there- 
by. 41 


II, 2. Errectr or ReGistration. 


The Trade-Marks Act provides that “the registration of a trade-mark 
under the provisions of this act shall be prima facie evidence of owner- 
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ship.” When, therefore, an applicant files an application, making therein 
such a showing as will justly entitle him to registration, the evidence is, 
in the absence of anything to the contrary, the same as when he becomes 
a registrant. Held, that the presumption of ownership should be carried 
back to the date when he filed the complete evidence entitling him to 
registration. 34 


‘cee NR lta 2 a MAGE a ik ae 


In the absence of proof, the registration is prima facie evidence of 
use, only from date of registration. Where applicant has used his mark 
since 1914, a date earlier than the interfering registration, he need show 
no transfer from a prior, insolvent user, a corporation, afterward dis- 
solved. Priority is sufficiently shown by actual use from an earlier 
date. 261 


ote 


II, 3. Tue APppiicaTtion. 


§ 1. The Applicant. 
Interference between the words “Air Way” and “Pneumode Air Way” 
for electric vacuum cleaners. Replogle having granted an exclusive license 


to the Air-Way Company and having thereafter ceased to manufacture, F 
and sold only as agent of the company, he has no standing to register or 
to prevent registration by the company. 269 


II, 3, § 2. Specimens. 

Trade-mark for cookies, crackers, cakes and biscuit. Appeal from 
action of the Examiner of Interference granting a further bill of par- 
ticulars, requiring the opponent to file specimens of the mark referred 
to in the notice of opposition. The practice of requiring the opponent 
to file specimens of the mark he claims is infringed is well established 
and is good, in that it tends to make definite the issues. 366 













II, 3, § 7. Disclaimer. 
Where, as in the case at issue, the descriptive word dominates the 
trade-mark, a disclaimer thereof will avail nothing. 91 








The Commissioner of Patents was not in error in requiring a dis- 
claimer of the word “Stabrite” from an application in which this word 
was shown, accompanied by other features. 176 












The use by appellant of a trade-mark for aspirin consisting of a red 
parallelogram, displaying the name of the drug, with appellant’s initials 


xx 


ee ee 


PTT RE 


aes 


TWELVE TRADE-MARK REPORTER 


shown in a red half-circle above the center, does not infringe a trade- 
mark registered for the same goods by the appellee, consisting of a red 
band whereon the latter’s initials are printed, the representation of the 
red box having been disclaimed as a part of the mark. 327 


II, 3, § 11. Return of Fee. 

In a renewal of a motion to have fee returned it was argued that 
the classification was changed because of an argument presented by the 
petitioner. If petitioner furnished the office with advice that was fol- 
lowed, this is no ground for the return of fee. 268 


An application was entered to register the trade-mark consisting of the 
words “Panama Girl” for elastic webbings, ladies’ dress belting, etc., in 
Class 40. The Examiner requested a division, to put webbings in Class 42. 
The petitioner filed a new application for Class 42. The classification was 
revised later to put webbing in Class 40. A petition was entered to re- 
fund the fee paid in Class 42, because of the ruling of the Examiner. The 
petition was denied. The mistake that justifies repayment is a mistake 
in making the payment, and not a mistake in supposing the classification 
will not be changed after the applicant has acquiesced in ruling under 
the present classification. 268 


II, 3, § 12. Division of Application. 

A trade-mark for cast, drawn, rolled, extruded, pressed and ma- 
chined non-ferrous metals and alloys. A petition was entered to overrule 
the requirement that the application be divided. The application says it 
wants to register in many foreign countries and division will make plu- 
rality of registrations and increased costs. In view of these reasons and 
others (not stated) the present case is regarded as an exception to the 
general rule and the petition is granted. 260 


II, 4. ReotstraBLeE Marks. 


§ 1. Res Adjudicata. 

The Portland Company applied for registration, after Badger Com- 
pany had registered. An interference was declared and decided in favor 
of the Portland Company. This decision is res adjudicata, and cannot 
be attacked collaterally. It does not follow that every judgment in an 
interference is res adjudicata in a subsequent proceeding to cancel, but 
it is so here, for the issues are the same. 268 
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II, 4, § 2. a. Descriptive and Generic Terms. 
See, also, I, 2, § 3. 


The following marks are held to be descriptive: 
“Arch Aide,” “Arch Relief,” and “Arch Ease,” for shoes, 256 
“Ever Warm Safety Suit,” for life preservers, 2 
“Safety Tread,” for rubber hose, belting, tubing, etc., 2 
“Cream Salad,” for prepared mustard, 2 
“Minute,” for prepared coffee, 258 
“Wilson’s Fair Skin Cream,” for skin cream, Q 

9 


“Wilson’s Fair Skin Soap,” for toilet soap, 260 


“Ferrometal,” for scissors and shears, 472 
“Unicels,” for electric batteries, ATS 
“Sanitary,” for shower bath curtains, 473 
“Alfiax,” for linen toweling, crash and mask goods, 473 
“White Magic,” for a cleansing compound, 473 
“M. M. Malted Milk,” for malted milk, 473 
“Lemon Cleansing Cream,” for a skin-cleansing tonic, 474 
“Yeastabs,” for medicinal yeast preparation, ATA 
“Cedar,” as a trade-mark for floors and furniture is descriptive; 
moreover, applicant cannot mutilate his mark and register the descriptive 
part, as the entire mark only should be registered. 29 
























The phrase “Honest Weight” is not restricted in meaning to articles 
sold, and when applied as a trade-mark to weighing scales, it is clearly 
descriptive, meaning that the weight is fair and real—not deceptive. 468 








In a suit for cancellation of a registered trade-mark, held that the 
word “Tabasco,” as applied to pepper sauce, is descriptive besides being 
geographical, and hence is not registrable as a common-law mark. 91 





b. Under Act of 1920. 

The Act of March 19, 1920, inasmuch as it excepts from its provisions 
marks “consisting merely in words or devices which are descriptive of 
the goods with which they are used, or of the character or quality of 
such goods,” does not alter the status of appellant’s mark. 176 





II, 4, § 4. Geographical Terms. 
See, also, I, 2, § 5. 


The following marks are held to be geographical: 
“Tabasco,” for pepper sauce, 69 
“Columbian,” for graphite, 475 
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In an opposition to the registration of a trade-mark for pepper sauce, 
wherein the labels filed showed the word “Tabasco,” opposer cannot base 
his case on a superior right to the word “Tabasco,” as it is a geographical 
term. 69 


II, 4, § 5. Conflicting Marks. 
See, also, I, 4, § 2. 


The following marks are held to conflict: 


“Limo” with “Limosette,” 253 
Spray of morning glory blossoms with same, 253 
“Frost Proof” with “Frost King” and “Storm Proof,” 254 
Five frogs in a circle about a flower, with one frog, 254 
“Buy-More” with “Buy-Me,” 254 
“Avio” with “Aviolina,” 254 
“Victoria” with “Victor,” 254 
“Banquet Brand” above device of dining table, with same 
words above a table with six diners, 255 
“Soko” with “Soakum,” 255 
“Von Brecht” with bracket and sign, with “Canterbury” 
and bracket and sign, 255 
“Sunset” with “Sunproof,” 255 
An orange-colored ring having within it a green portion and 
an elongated diamond passing diametrically through 
and extending far beyond the ring, with an orange 
disc with a white border and the letters across the 
disc were held not to conflict, 256 
“Famo” with “La Famo,” 256 
“Macey’s, St. Paul, Minn.,” with “Macy’s,” 257 
“El Nandu” and picture of five ostriches with picture of 
one ostrich, 257 
“Sun Glo” with “Sun Proof,” held, etc., 257 
“Marvela” with “Marvella,” 258 
“Shop Mule” with “Steel Mule,” 471 
“Red Wing” with red band, 472 
“Chlorodont” with “Chloro-E-Denta,” 472 


A mark consisting of a shield inclosing a scroll bearing the words 
“Golden Rule” and a monogram held not to conflict with a mark con- 


sisting of a shield almost completely filled by a picture of the frigate 
“Tronsides.” 219 
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The mark “Quaker Maid” is so similar to the mark “Quaker City” 
as to be likely to create confusion when used on candies, especially as both 
are printed in script and similarly situated on the packages containing 
the goods. 220 


In an opposition proceeding brought against the registration of the 
word “Dico” as a trade-mark for spark plugs on the ground of the prior 
registration of “Deco” for different goods, the question is as to whether 
the mark applied for is merely the name of the opposing firm. Held, 
that the presence of the letter “i” in place of the letter “e” is a sufficient 
difference to warrant the dismissal of the opposition. 364 


II, 4, § 6. Goods of Same Descriptive Properties. 
See, also, I, 4, § 3. 


Tin wash boilers are of the same descriptive properties as aluminum 


cooking utensils. 53 
Although no ene wishing to buy canned pineapple would be misled ; 


into accepting canned corn or canned peas in substitute therefor, yet if 
both bore the same trade-mark purchasers would assume that they were 
put out by the same concern and confusion would result. The goods 
possess the same descriptive properties and the appeal is denied. 71 





The word “Melomar” as a trade-mark for table syrup is so similar 
to the word “Melo,” registered as a trade-mark for raisin syrup and cane 
sugar, as to cause confusion, inasmuch as the goods are of the same de- 
scriptive properties. 73 










Kitchen cabinets are not of the same class of goods as phonographs. 
261 





Talcum powder and cosmetics are of the same descriptive properties 
as perfume, toilet water and sachet powder. 262 













Overalls, combination-suits, pants, shirts and work-clothing are goods 
of the same descriptive properties as men’s outer shirts, men’s pajamas, 
men’s night-shirts, men’s underwear, both knit and woven goods, and 


» 


men’s collars and cuffs, both soft and unlaundered. 356 






Xxiv 

































TWELVE TRADE-MARK REPORTER 


II, 4, §°7. Proper Names. 

A petition was entered for the cancellation of a trade-mark for gold 
and platinum metal alloy consisting of the word “Intker,” the top line of 
the letter “T” extending over the “N” and “K.” The petitioner is a 
dentist and claims the mark is a registration of his name merely. Goods 
are advertised and known as “Tinker Gold.” The mark is not the mere 
name, but is in a particular and distinctive form. 269 


II, 4, § 9. Ten-Year Clause. 
e. Geographical Terms. 


Where appellant had registered its trade-mark, consisting of the 
word “Tabasco,” under the ten-year clause of the statute, but appellees 
openly used the same word during that period, the former’s contention 
that such use was an infringing use is without merit. 91 


II, 4, § 13. Corporate Names. 

An application to register the trade-mark “United” for cement used 
in making boots and shoes in Class 5 used since 1910 was refused because 
it is the essential part of the name of the United Drug Co., incorporated 
in 1902. This decision was appealed. There is here no evidence of sim- 
ilarity of goods. Moreover, “United” is a word in very common use and 
applicant was incorporated in 1899. A word in such common use cannot 
be regarded as the name of a corporation or the essential part thereof. 
The registration was ordered. 263 


Petitioner requested the cancellation of “The Cardinal Phonograph” 
with the representation of a red cardinal bird on the letter “D” of the 
word “Cardinal.” It was held to be not only the name of the Cardinal 
Cabinet Company and cancellation was refused. 263 


II, 4, § 14. Representation of Goods. 

A representation of a cabinet for toilet paper with the paper therein 
is not registrable as a trade-mark for toilet paper, since no manufacturer 
should be prevented from representing to the public the manner in which 
his goods are used; and the mere fact that the goods may be used without 
a cabinet does not make the mark registrable. 221 
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II, 4, § 22. Part of Mark. 
Applicant’s use as trade-marks of the words “Cedarine” and “O-Cedar” 
does not constitute use of the component “Cedar” as a trade-mark. 29 


Where a mark is used on advertising matter offering mortgages for 
sale, held that such use is not sufficient to entitle applicant to registration. 
97 


A trade-mark for a stropping device for a safety razor, consisting of 
the words “King Keen,” was opposed by the owner of the “Keen Kutter” 
trade-mark, for hardware and similar goods. The mark had not been 
used in commerce at the time the application was filed in the Patent 
Office. Application remanded to the Examiner, with instructions to refuse 
the registration, because of non-use of the mark. 263 


Opposition to the registration of a trade-mark for cigarettes, con- 
sisting of the words “Beech Nut.” The applicant never made cigarettes. 
It bought 2060 in 1919 and shipped them in three lots to an officer of the 
company in New York, to a member of the firm of applicant’s counsel 
in Chicago, and to the New Jersey Tobacco Company, of Jersey City. 
The last were returned. None of the cigarettes were ordered, bought, 
or paid for, by the parties to whom they were sent. There was never 
any other use of the mark by applicants. This was not trade-mark use. 
367 


II, 4, § 24. No Trade-Mark Use. 

An application was filed by Washington attorneys for the registra- 
tion of a trade-mark consisting of a representation of Uncle Sam clinging 
to the top of a monument and blowing a horn held in his hand, for cata- 
logues and advertising matter. A booklet was filed with the application 
on “How to Obtain a Patent.” No trade-mark use was shown. Catalogues 
and advertising matter are not articles of merchandise, as they are not 
sold or resold, but are issued, not because the recipients want them, but 
because the sender wants them to have them. Furthermore, the adver- 
tisement has been disapproved by the Patent Office, as it is improper to 
represent that the United States is blowing a horn to tell prospective 
clients “How to Obtain a Patent” through Chandlee & Chandlee. 477 


An application to register the words “All America Cables” arrayed 
in a circle as a trade-mark for telegraph and cable blanks was refused. 
Such blanks are not merchandise. They are not sold, but only paid for 
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when delivered bearing a message. This is not a sale of goods. The 
blanks do not become merchandise when they have a message placed 
upon them. 478 


II, 4, § 25. Publici Juris. 

A petition was entered to cancel a trade-mark for hair coloring for 
eyebrows and skin, consisting of the word “Mascaro.” The petitioner 
claims registration of same mark in 1888 and 1911. After testimony was 
taken, the petitioner amended to set up that the mark was publici juris. 
The petition is justified, but if the mark is publici juris, the petitioner 
should not be allowed to keep her registrations. The petition was granted 
on the condition that the petitioner file a request to cancel her mark 
registered in 1911 if the mark attacked is cancelled on the ground that it 
is publici juris. 266 


Application to register a trade-mark consisting of a white star on 
black circular background, for gasoline, was granted on condition that 
applicant disclaim the right to the exclusive use of the representation of 
a star. The star alone is common property and can be a trade-mark 
only in combination with other distinctive features. A disclaimer of the 
star would be to regard it as eliminated and make a quite different mark. 
The black background does not make the star distinctive. The applicant 
is not entitled to register the mark with or without a disclaimer. 266 


II, 5. INTERFERENCES. 


§ 2. Evidence. 

An application was first filed by Yost for a trade-mark consisting 
of the words “Laddie Boy.” Later applications were filed by others, 
alleging dates of use later than the date of filing of Yost’s application. 
An interference having been declared, Yost moved to dissolve. The 
motion was denied, but the junior parties were ordered to show cause 
why judgment should not be given against them. Burton & Ciomei filed 
affidavits alleging their inability to find evidence of use of the mark 
by Yost. They petitioned for time to prove their title and disprove the 
claim of Yost. The declaration and specimens are enough to justify 
registration, and should therefore be prima facie evidence of use. Regis- 
tration is based on the evidence filed with the application. Therefore, 
there should be no interference in ordinary cases if the use claimed is 
later than the date of filing a pending application. But here the affidavit 
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filed overcame the prima facie effect of the application as evidence and 
the parties should be put to proof. 365 


II, 6. Opposrrion. 


In an opposition proceeding, it is well established that doubt as to 
likelihood of interference should be waived against the later applicant. 73 


II, 6, § 6. The Opponent. 

Although the statute gives any one the right to oppose the registra- 
tion of a trade-mark who believes he would be damaged thereby, the 
advantages alleged to be gained by the applicant through registration in 
a suit pending between the parties is too slight to justify an opposi- 
tion. 69 


II, 6, § 6. Evidence. 

Where the word in dispute in a trade-mark opposition, namely, “Ta- 
basco,” is geographical and hence not capable of exclusive appropriation 
as a trade-mark, an allegation by the opposer-appellant that appellee filed 
the application for its effect on a suit involving the right to the mark 
then pending between the parties is not a sufficient ground for reversing 
the Commissioner’s decision dismissing the opposition. 20 


TT, 6, § ‘2. 
The change in practice governing the declaration of interferences 
between applications for patents on inventions in mechanical devices, due 


Review of Decision. 


to the necessity of eliminating such portions of this work as seemed 
unnecessary to the preservation of the interests of all applicants, it is 
believed should apply also to applications for trade-marks, namely, that 
the application of the senior party for the registration of a trade-mark 
which application is such as to establish a right to registration, should not 
be included in an interference with that of a junior party unless the latter 
alleges adoption and use of the mark prior to the date of filing of the earlier 
application. In such a case, where a question is raised as to whether 
the senior party has filed such an application, held that the rights of the 
parties may be established by an interference proceeding. 34 
II, 6. Proceeprnes ror REVIEW. 
§ 1. By Petition. 

Opponent petitioned to take surrebuttal testimony. Applicant took 

no prima facie testimony, but took rebuttal testimony. The petition was 
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denied because ‘the evidence was in possession of the opponent when it 
took testimony and could have been brought out on cross-examination of 
applicant’s witnesses in rebuttal. 264 


~ 


II, 9. CANCELLATION. 


§ 1. Petition. 
Refusal to cancel appellant’s mark would amount to a ruling that 


no one other than the appellant is entitled to sell sauce made from Tabasco 
peppers under its proper name. 91 


The inclusion of a trade-mark on the register of Section 1 (b) of 
the Act of 1920 is sufficient to warrant cancellation proceedings. 94 


II, 9, § 2. Pleading and Practice. 

On December 25, 1906, Arthur Horowitz registered his trade-mark 
consisting of the word “Arhovin”. On February 3, 1919, Schering & 
Glatz, Inc., applied to cancel. On June 19, 1919, the Alien Property 
Custodian seized the mark and business appurtenant thereto. On March 
11, 1920, the Alien Property Custodian assigned the mark to the Chemical 
Foundation, Inc. Horowitz filed an answer on January 19, 1921. On a 
motion of Schering & Glatz, Inc., the Chemical Foundation was notified 
and on its petition was made a party and filed its answer on September 
21, 1921. Schering & Glatz, Inc., moved for ruling which answer should 
stand. The Examiner of Interferences held that Horowitz’s answer should 
be stricken out and the answer of the Chemical Foundation should stand. 

Held on appeal that the assignee takes title subject to pending litiga- 
tion. The answer of Horowitz should stand as answer of Chemical Founda- 
tion. Any new matter may be put in by supplemental answer. [But 
when the answer was filed the mark belonged to the Alien Property 
Custodian.] The seizure by the Alien Property Custodian is prima facie 
evidence of title. If Horowitz wishes to attack title he must do so di- 
rectly. The answer of Horowitz was restored and the answer of Chemical 
Foundation stricken out. The Chemical Foundation may file supple- 
mental answer and conduct further proceedings in the case. 251 


The inclusion of a trade-mark on the register of Section 1 (b) of 
the Act of 1920 is sufficient to warrant cancellation proceedings. 94 


II, 12. Lasets. 


A print is registrable, even though it be used as part of a letterhead, 
when it advertises a specific article of merchandise; in this case a sleeve 
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valve. Prints are usually in the form of catalogues, posters or circulars, 
but not necessarily so. 469 


III. UNFAIR COMPETITION. 
1. Nature anv Basis or Wrona. 


III, 1, § 4 Intent. 

Although the fact that appellant’s good faith in choosing the infring- 
ing mark would have a bearing on the question of punitive damages, it 
would not affect that of the actual damages shown by the evidence; 
and the decree referring the cause to a master for an accounting of 
profits and damages left wholly open the nature and extent of the de- 
fendant’s pecuniary liability resulting from the infringement. 154 


The theory of injury to the public lies at the bottom of the statutes 
and is directed against things which tend to deprive the public of the 
advantages which flow from fair competition. 325 





III, 1, § 5. Deception. 

In the case at issue, where there was no proof of deception or con- 
fusion among purchasers as to the origin of the respective goods, no unfair 
competition is shown. 401 


III, 2. Unramness 1N CoMPETITION. 






§ 1. Imitating Appearance of Article. 

Where the plaintiff operated for several years a taxicab service, em- 
ploying on the cabs a particular “get up,” in which the colors orange 
and black were conspicuous, but after several other competitors had used 
different arrangements of the same colors in a similar service, it is 
entitled to a preliminary injunction against the defendants who, entering 
the field later than plaintiff, each used a combination of yellow and black 
on their cabs, but a final injunction must await proof. 164 


The fact that, while appellant was using a flat paper box displaying 
its red band trade-mark, appellee adopted as a container for the same 
goods a green enameled tin box whereon its red parallelogram was shown 
is not sufficient to prove unfair competition, after appellant had begun 
to use a container similar to appellee’s, notwithstanding that at times 
when red band aspirin, known to be appellee’s product, was called for, 
the appellant’s product was sold. 327 
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Where, after the plaintiff had adopted and used on his chocolate 
containers a label displaying a cluster of cherries and leaves, defendant 
began to put out a box of chocolates having thereon a cluster of cherries 
and leaves, but with both box and label different in form and general 


appearance from plaintiff’s, he was not guilty of unfair competition; and 
the complaint is dismissed. 347 


Where, after plaintiff had adopted and made popular in the sale of 
its pharmaceutical preparations a bottle of a certain oval shape and a 
distinctive style and coloring of package, defendants, wholesale druggists, 
began the use of a similarly shaped bottle, and labels and containers 
deceptively similar to those of plaintiff, they were guilty of unfair com- 
petition, and will be enjoined. 354 


Where the use of yellow as a color for taxicabs had been general 
before either of the parties began business, its use by the defendants 
cannot be enjoined; but plaintiff is entitled to an injunction restraining 
the defendants from using on their cabs the same style and arrangement 
of lettering and numbering as employed by the former. 446 


III, 2, § 2. Imitating Structural Elements. 

Defendant by copying features of plaintiff's device not protected by 
patent and selling the imitation in competition with the latter is not 
guilty of unfair competition, when such acts are not accompanied by others 
tending to cause confusion and deceive purchasers. 15 


Where the plaintiff was first to adopt and use the word “Koveralls” 
as a trade-mark for a child’s one-piece outer garment, defendants in using 
the name “Over-’Em-All” for a similar garment, and in attaching thereto 
a form of “piping,” a celluloid button and other non-essential features in 
exact simulation of those employed by plaintiff, were guilty of unfair 
competition, and will be restrained from the further use of the name 
“Over-Em-All” and the other infringing features. 62 


A complainant, seeking equitable relief from unfair competition, must 
be held to some fair recognition of its competitor’s right to utilize all 
functional elements, separately or in the most advantageous combination, 


as well as the right to name and advertise its output in the common lan- 
guage of the trade. 437 
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III, 2, § 3. Imitating Packages and Containers of Goods. 
In an action brought to restrain defendant from selling as genuine 
“B V D” goods, garments not made by the plaintiff, it is clear that, 
although one may manufacture and sell as his own an article made by 
another, if not protected by patent, provided he does not attempt to de- 
ceive the public as to the origin of the goods, he may not “pass off” as 
his the product of his competitor, the test being whether the thing done 


was calculated to deceive an intending ordinary purchaser, not necessarily 
an intelligent one. 169 


Where plaintiff, after the use and abandonment of a similar label by 
others for use on tin cans, so advertised and extended the sales of his 
olive oil and cotton seed oil cans as to identify them to the trade as of 
his manufacture, he should be protected in his right thereto as against 
a later competitor who adopted a label similar to plaintiff's; and the fact 
that the mark from its nature necessarily distinguishes the contents, rather 
than the cans themselves, is not a bar to the relief sought. 202 


Where plaintiff adopted, patented and sold for more than twenty-five 
years a suction recess rubber heel for shoes, whereon the words “O’Sul- 
livan’s Safety Cushion Heel” were displayed in raised letters, and had 
therewith identified its goods to consumers, the defendant, in using on 
a similar heel the words “The Genuine Safety Cushion Heel” with the 
first two words arranged so as to resemble the word “O’Sullivan’s” and 
in displaying his containers the device of a suction heel and a slanting bar, 
both of which appear on cartons of plaintiff, was competing unfairly with 
the latter and will be restrained from further sale of said heels, except 
with such modifications as will prevent deception of the public; and the 
decision of the lower court is reversed. 271 


Defendant, by using on its stove polish a blue label bearing the words 
“Stove Lacquer” and the representation of a coal stove with a woman 
using a polish thereon, and selling the product at less than plaintiff's, is 
unlawfully competing with the latter, who was first to put out stove polish 
under the name “Stove Lustre,” together with a label showing the essen- 
tial features above described; and a temporary injunction will issue. 349 


Where, after plaintiff had adopted and made popular in the sale 
of its pharmaceutical preparations a bottle of a certain oval shape and 
a distinctive style and coloring of package, defendants, wholesale drug- 
gists, began the use of a similarly shaped bottle, and labels and con- 
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tainers, deceptively similar to those of plaintiff, they were guilty of unfair 
competition, and will be enjoined. 354 


III, 2, § 4. Substitution. 

The acts alleged to have been done by defendant, namely, the offering 
for sale and selling as genuine “B V D” goods garments not made by 
the plaintiff, are such as to warrant a final hearing and the order sus- 
taining the demurrer is reversed. 169 


Defendant, in fabricating and selling substantially as “Coty’s L’Ori- 
gan,” a face powder compact, made up of “L’Origan” as a base, plus a 
binder, and without plainly differentiating its product from that of plain- 
tiff, was guilty of infringement of the latter’s trade-mark, and will be 
restrained. 279 


III, 2, § 5. Imitating Color. 

On appeal in a suit for unfair competition, where appellee, after the 
long use and extensive sales by appellant of a medicinal product under 
the name “Coco-Quinine,” composed of certain ingredients, including choc- 
olate as a coloring and flavoring medium, devised and put on sale at a 
lower price a similar preparation wherein chocolate was employed to 
simulate the color and taste of appellant’s product, and which it repre- 
sented to retailers as identical therewith in appearance, effect and thera- 
peutic value, and capable of being substituted therefor “without detec- 
tion,” it was guilty of unfair competition with the latter, as well as of 
committing fraud on the public and will be enjoined from using chocolate 
as a coloring matter in its preparation. 1 


Where appellant, and his predecessors, made and sold for a long time 
under the name “Wallack Brothers” a ready-made, imported clothing, but 
of a different kind and more expensive than that made and sold by ap- 
pellees under their surname “Wallach Brothers,” and there was little 
evidence of damage to the latter’s business, a preliminary injunction was 
too drastic, it being necessary that appellees establish a right of action 
against the appellant upon an injury done them. 172 


III, 2, § 6. Trade and Corporate Names. 
a. Personal Names. 
Defendant, who, with his brother, embarked in the clothing business 
under the name “Wallack Bros.,” had no right, after the partnership 
was dissolved, to continue to use such trade-name, in simulation of the 
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III, 2, § 3. Imitating Packages and Containers of Goods. 

In an action brought to restrain defendant from selling as genuine 
“B V D” goods, garments not made by the plaintiff, it is clear that, 
although one may manufacture and sell as his own an article made by 
another, if not protected by patent, provided he does not attempt to de- 
ceive the public as to the origin of the goods, he may not “pass off” as 
his the product of his competitor, the test being whether the thing done 
was calculated to deceive an intending ordinary purchaser, not necessarily 
an intelligent one. 169 


Where plaintiff, after the use and abandonment of a similar label by 
others for use on tin cans, so advertised and extended the sales of his 
olive oil and cotton seed oil cans as to identify them to the trade as of 
his manufacture, he should be protected in his right thereto as against 
a later competitor who adopted a label similar to plaintiff's; and the fact 
that the mark from its nature necessarily distinguishes the contents, rather 
than the cans themselves, is not a bar to the relief sought. 202 


Where plaintiff adopted, patented and sold for more than twenty-five 
years a suction recess rubber heel for shoes, whereon the words “O’Sul- 
livan’s Safety Cushion Heel” were displayed in raised letters, and had 
therewith identified its goods to consumers, the defendant, in using on 
a similar heel the words “The Genuine Safety Cushion Heel” with the 
first two words arranged so as to resemble the word “O’Sullivan’s” and 
in displaying his containers the device of a suction heel and a slanting bar, 
both of which appear on cartons of plaintiff, was competing unfairly with 
the latter and will be restrained from further sale of said heels, except 
with such modifications as will prevent deception of the public; and the 
decision of the lower court is reversed. 271 


Defendant, by using on its stove polish a blue label bearing the words 
“Stove Lacquer” and the representation of a coal stove with a woman 
using a polish thereon, and selling the product at less than plaintiff's, is 
unlawfully competing with the latter, who was first to put out stove polish 
under the name “Stove Lustre,” together with a label showing the essen- 
tial features above described; and a temporary injunction will issue. 349 


Where, after plaintiff had adopted and made popular in the sale 
of its pharmaceutical preparations a bottle of a certain oval shape and 
a distinctive style and coloring of package, defendants, wholesale drug- 
gists, began the use of a similarly shaped bottle, and labels and con- 
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tainers, deceptively similar to those of plaintiff, they were guilty of unfair 
competition, and will be enjoined. 354 


III, 2, § 4. Substitution. 

The acts alleged to have been done by defendant, namely, the offering 
for sale and selling as genuine “B V D” goods garments not made by 
the plaintiff, are such as to warrant a final hearing and the order sus- 
taining the demurrer is reversed. 169 


Defendant, in fabricating and selling substantially as “Coty’s L’Ori- 
gan,” a face powder compact, made up of “L’Origan” as a base, plus a 
binder, and without plainly differentiating its product from that of plain- 
tiff, was guilty of infringement of the latter’s trade-mark, and will be 
restrained. 279 


III, 2, § 5. Imitating Color. 

On appeal in a suit for unfair competition, where appellee, after the 
long use and extensive sales by appellant of a medicinal product under 
the name “Coco-Quinine,” composed of certain ingredients, including choc- 
olate as a coloring and flavoring medium, devised and put on sale at a 
lower price a similar preparation wherein chocolate was employed to 
simulate the color and taste of appellant’s product, and which it repre- 
sented to retailers as identical therewith in appearance, effect and thera- 
peutic value, and capable of being substituted therefor “without detec- 
tion,” it was guilty of unfair competition with the latter, as well as of 
committing fraud on the public and will be enjoined from using chocolate 
as a coloring matter in its preparation. 1 


Where appellant, and his predecessors, made and sold for a long time 
under the name “Wallack Brothers” a ready-made, imported clothing, but 
of a different kind and more expensive than that made and sold by ap- 
pellees under their surname ‘Wallach Brothers,” and there was little 
evidence of damage to the latter’s business, a preliminary injunction was 
too drastic, it being necessary that appellees establish a right of action 
against the appellant upon an injury done them. 172 


III, 2, § 6. Trade and Corporate Names. 
a. Personal Names. 
Defendant, who, with his brother, embarked in the clothing business 
under the name “Wallack Bros.,” had no right, after the partnership 
was dissolved, to continue to use such trade-name, in simulation of the 
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name under which the plaintiff has for many years carried on a similar 
business. 401 


III, 2, § 6. 6. Corporate Names. 

Appellants, bearing respectively the names “Franklin” and “Simon,” 
who manufactured and sold only at their place of business and by side- 
walk solicitation on two different streets in the city of New York, shirts 
bearing their firm name “Franklin, Simon & Co.,” were not guilty of 
counterfeiting the name of an older competitor, the corporation Franklin 
Simon & Co., used on shirts made and sold by it at its place of business, 
when such use was not calculated to deceive the public and was begun 
without knowledge of the use of appellee’s name on similar goods. 22 


The word “Active” used to designate a transfer company is sufficiently 
fanciful to be entitled to protection, and the judgment restraining defend- 
ants from using the words “Action Transfer Company” and “Action Parcel 
Delivery” in a competing business is affirmed. 86 


In an action to enjoin defendant from using the word “Kelley” as 
part of its corporate title and on its products on the ground of prior use 
by plaintiff, a determination of the respective rights of the parties should 


not be made on conflicting affidavits, particularly where, as here, plain- 
tiff’s delay in filing complaint is not satisfactorily explained, and a final 
hearing may be had immediately. 88 


In an appeal from interlocutory decrees overruling appellant’s ex- 
ceptions to the master’s report and confirming the report, where the evi- 
dence showed that appellee, first doing business under his real name, 
Samuel Lipsky, later changed to “Libby & Libby Company of Massachu- 
setts,” solely for the benefits to be derived from the use of an American 
name and not with intent to profit by appellant’s prestige, and there was 
no proof of confusion among purchasers as to the goods, the master’s 
report is accepted and no injunction will issue. 205 


The use of the title “Catholic Daughters of America” by a society 
does not infringe on the right of another society to the name “Daughters 


of America,” as the word “Catholic” gives the former name a distinguish- 
ing character. 295 


In an action brought by plaintiff, a retail florist doing business under 
the name “Utica Floral Company,” to restrain defendant from conducting 
a similar business under the name “Utica Manufacturing Floral Co.,” the 
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fact that the parties were located in different parts of the city and each 
appealed to and supplied a totally distinct class of customers, and there 
was no evidence of any deception on the part of the public, does not give 
sufficient ground for an injunction; and the complaint is dismissed. 296 


III, 2, § 6. ec. Trade-Names. 

Where plaintiff had first adopted and made popular a line of aluminum 
cooking utensils under the name “Wear-Ever” accompanied by certain 
pictorial features, the defendants were guilty of unfair competition in 
advertising and selling at a lower price a tin wash-boiler under the same 
name, especially as the respective goods would be sold by the same stores 
and displayed side by side in such a way that purchasers would believe 
they were of the same origin. 53 


Where defendant used on his shaving compound a label displaying 
the words “Twilight Lather Cream,” but accompanied with other features 
wholly unlike those found on plaintiff’s label, with the name of the maker 
plainly shown, he is not guilty of unfair competition, particularly in the 
absence of any evidence of confusion as to the goods. 80 


Where the respondent, a manufacturer of men’s underwear, marked 
its products variously as “Natural Wool,” “Gray Wool,” “Natural Merino,” 
and “Australian Wool,” when in fact they contained only a small amount 
of wool, it was deceiving thereby a substantial portion of the public, as 
well as competing unfairly with manufacturers of all-wool underwear, 
for when misbranded goods attract customers by means of the fraud 
which they perpetrate, trade is diverted from the producer of truthfully 


marked goods; and the decree of the lower court in favor of respondent 
is reversed. 131 


Where petitioner manufactured and sold men’s underwear, containing 
only a small amount of wool, variously as “Natural Merino,” “Gray Wool,” 
“Natural Worsted,” “Australian Wool,” it was not using an unfair method 
of competition against other makers, as such names were thoroughly estab- 
lished and understood in the trade, and the fact that some consumers 
were misled thereby does not make the acts complained of unfair. 135 


Where one has marked his goods with a geographical name for so 
long a time that they have become known in the market by that name, 
the use of that name to describe the goods of a subsequent maker will 
be restrained as unfair competition. 179 
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Where appellant, after appellee had adopted and identified the name 
“Tabasco” as a trade-mark distinguishing pepper sauce of its manufacture, 
appellant applied the same word to a similar product, such act was cal- 
culated to mislead the public as to the origin of the goods; and the decree 
enjoining same as unfair competition is affirmed. 179 


Defendant, although it is justified in preparing a face powder com- 
pact having as its base a powder made by the plaintiff, will be restrained 
from using thereon in a conspicuous manner the latter’s name and trade- 
mark, unless it plainly states also that the goods are not of plaintiff's 
manufacture. 284 


III, 2, § 6. d. Literary and Dramatic Titles. 

Where the plaintiff was first to translate and adapt from the Spanish 
an English stage version of a play under the name “The Passion Flower,” 
which was not the translation of the Spanish title, and gave it wide pub- 
licity on the stage, defendants, who later obtained from the author by 
successive assignments an exclusive right to the screen version, were 
guilty of unfair competition in using thereon the name by which plaintiff's 
play had become known to the public. 209 


III, 2, § 9. Name of Patented Article. 

The complainant concern, which manufactured a spring known as the 
“Marshall Spring” under an expired patent, held entitled to an injunction 
against the use by the defendant of a circular entitled “Marshall Springs 
Now Manufactured by” the defendant, as these words suggest, if they 


do not indicate, that plaintiff's business has been taken over by the de- 
fendant. 443 


III, 2, § 10. Advertising. 

The publication by defendant corporation that coats sold by it con- 
tained material known to the trade as “marvella,” same being the lawful 
trade-mark of another, when such garments in fact contained no material 
of that description, constitutes false and misleading advertising, and is 
punishable both under the Code of City Ordinances, and under Section 421 
of the Penal Law of the State of New York. 26 


Defendants in advertising and selling at a reduced price silks of last 
year’s styles and patterns, including seconds, as a fine quality of plaintiff's 
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silks were guilty of unfair competition, and they will be restrained from 
the use of the name “Cheney’s” in advertisements, placards or signs. 187 


Where the respondent, which, together with its predecessors in busi- 
ness, had for over sixty years made and put on the market a cream of 
tartar baking powder under the name “Dr. Price’s Cream Baking Powder,” 
later substituted phosphate for the cream of tartar, reduced the price 
approximately one-half and advertised and sold the new product under 
substantially the same labels, with only minor changes, it calculated to 
deceive the public and did so deceive it into buying a phosphate baking 
powder, believing it to be the cream of tartar powder formerly put out 
by the respondent; and the Commission’s order to cease and desist is 
affirmed. 140 


Where petitioners, manufacturers and sellers in interstate commerce 
of a feeding salt in block form under the trade-mark “Sal-Tonic,” falsely 
advertised it to contain certain medicinal ingredients not shown by analysis 
and represented it as having been adopted by the United States Govern- 
ment when such was not the case, the order of the Federal Trade Com- 
mission to cease and desist was just and is affirmed. 448 


III, 2, § 11. Other Instances. 

The giving of premiums by the petitioner, a manufacturer of bed- 
springs, as an inducement to salesmen to push the sale of its products 
was not unfair competition within the meaning of the Federal Trade Com- 
mission Act. 8 


The respondent in making use, in order to carry out its price-main- 
tenance policy, of certain methods, such as reporting the names of dealers 
not observing resale prices, listing such names as undesirable purchasers, 
who are not to be supplied with respondent’s products until they promise 
to maintain such prices, employing salesmen to report such dealers, re- 
fusal to sell its products only to such jobbers and wholesalers as will 
sell at such prices, utilizing numbers and symbols on containers for the 
purpose of tracing any breach of resale price agreements, was guilty of 
unfair competition within the meaning of Section 5 of the Federal Trade 
Commission Act; and the judgment appealed from is reversed. 39 


Defendants, several of whom were formerly employees of plaintiff, 
in deliberately circulating among the latter’s customers false statements 
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as to the nature and quality of plaintiff's output, were guilty of unfair 
competition and will be enjoined from further acts of the kind. 286 


A concern engaged in making and selling a remedy under a secret 
formula has a right to add thereto further ingredients and to make minor 
changes, and is entitled to the enjoyment thereof. 300 


One who has a secret formula, even though unpatented, has a property 
right therein, which though subject to be lost, should another honestly 
discover or rightfully come into a knowledge of the same, will be pro- 
tected as against those who, through breach of faith or violated confi- 


dence, attempt to apply the secret to their own use or to impart it to 
others. 800 


Where a formula was adopted and used by the partners, makers of 
a poultry remedy, as a private secret formula, to be owned and controlled 
by them, was subsequently sold as such to the plaintiff corporation, the 
secret nature of the formula made a part of its records and emphasized 
in its business, stock in which was sold at high prices on the strength of 
such secret formula, the conduct of defendant, the original organizer of 
the business, in forming a competing partnership to manufacture and sell 
substantially the same remedy under another name, was not right, and 
plaintiff will be granted relief. 300 and 301 


The manufacture and sale by defendant of a preparation called “milk- 
oline,” composed of the same ingredients as plaintiff's competing remedy, 
“cholorine,” but intended to be mixed with buttermilk so as to give it 
a different appearance, and hence not capable of being “passed off” as 
plaintiff’s goods, is not, strictly speaking, unfair competition. 300 


The manufacture and sale by defendants of a preparation called 
“milkoline,’ composed of the same ingredients as plaintiff's competing 
remedy, “cholorine,” but intended to be mixed with buttermilk so as to 
give it a different appearance, and hence not capable of being “passed 
off” as plaintiff’s goods, is not, strictly speaking, unfair competition. 300 


The practice of petitioners, wholesalers of gasoline and motor oils, 
of leasing storage tanks and pumps to retailers without rental, on the 
condition that only the brand of oil put out by the lessor be supplied 
therefrom, did not lessen competition between wholesalers to the extent 
contemplated by the statute, nor tend to monopolize the wholesale trade, 
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inasmuch as other wholesalers were not thereby prevented from leasing 
outfits to the same retailers. 325 


Where plaintiff, a manufacturer of perfumes and face powders located 
in Paris, adopted and used as a trade-mark therefor the name “L’Origan,” 
and obtained for such preparation a wide sale and enviable reputation 
throughout the United States, he is entitled to be protected against the 
refilling by defendant of metal containers with a face powder compact 
containing “L’Origan” as a basis, and bearing plaintiff's name and trade- 
mark, particularly inasmuch as the manufacture of such goods requires a 
high degree of care and skill, and the use of metal containers injures the 
product. 405 


Where a foreign concern registered its trade-mark in the United 
States Patent Office, and sold its product under such trade-mark in the 
United States, and thereafter assigned its right to such trade-mark and 
the right to sell its product under such name in the United States to 
the plaintiff, and where the latter thereafter manufactured such product 
in the United States and sold it therein under such trade-mark, the plain- 
tiff was entitled to an injunction restraining the defendant from selling 
in this country under such trade-mark a similar preparation manufactured 
in another country by a concern other than the plaintiff’s assignor, without 
indicating that such product is of foreign manufacture and not the product 
of plaintiff. The sale of such product by the defendant constitutes an 
infringement of plaintiff's trade-mark. 429 and 430 


In the case at issue, where the contract existing between the plaintiff 
and defendant, whereby the latter was authorized to sell bottles marked 
with the plaintiffs trade-mark, had been rescinded, defendant had no 
right thereafter to sell bottles which had not been marked at the date 
of rescission. 460 


III, 2, § 12. Trade Secrets. 

One who has a secret formula, even though unpatented, has a property 
right therein, which though subject to be lost, should another honestly 
discover or rightfully come into a knowledge of the same, will be pro- 
tected as against those who, through breach of faith or violated confidence, 
attempt to apply the secret to their own use or to impart it to others. 300 


A concern engaged in making and selling a remedy under a secret 
formula has a right to add thereto further ingredients and to make minor 
changes, and is entitled to the enjoyment thereof. 300 
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III, 2, § 13. Federal Trade Commission Act. 

The leasing by plaintiff, a dealer in gasoline, at a nominal rental to 
retail dealers of pumps and tanks to be used solely for containing and 
distributing the gasoline purchased from the lessor does not constitute 
unfair competition within the meaning of the Clayton Act, nor has the 
Federal Trade Commission any authority to prohibit such practice, where 
no attempt is made to limit the right of lessees to buy or handle the 
product of competitors. 75 


The Federal Trade Commission is not made a censor of commercial 
morals generally, its authority being to inquire into unfair methods of 
competition in interstate and foreign commerce, if so doing will be of 
interest to the public. 135 


The proceedings which the Commission is authorized to institute are 
not punitive, nor is it the intent of the act to make compensation for any 
injuries suffered, the purpose being the prevention of injury to the gen- 
eral public, and to deal with, not acts of unfair competition, but the use 
of unfair methods of competition. 140 


In the case at issue, where the retailers were free to terminate their 
contracts, install additional pumping outfits, or substitute one of another 
make, such practice tended to increase competition among wholesalers 
and did not violate either the Federal Trade Commission Act or the Clay- 
ton Act; and the complaints are dismissed. 325 


The Federal Trade Commission exercises administrative, not judicial, 
powers, and has no power to make more than a finding of fact, which 
requires confirmation by a circuit court of appeals. 342 


The power of the courts is limited to the enforcement of the final 
orders of the Commission to cease and desist, and to review such orders 
at the request of the party against whom they are made, in which cases 
it has power to enforce, affirm, modify or set aside, as it may deem 
proper. 342 


III, 3. Surrs ror Unram CompetITIoN. 


§ 1. Jurisdiction. 
A petition for a writ of certiorari from an order of the Federal Trade 
Commission to a Circuit Court of Appeals will not lie, as this court has 
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no power to issue such a writ as original process under the statute, nor 
to rule in limine upon the propriety of the action, these being the powers 
of a court of original jurisdiction; but said court is confined to a review 
of certain acts of the Federal Trade Commission, hence the petition is 
dismissed for want of jurisdiction. 342 


The act of refilling practiced by defendant is a criminal offense under 
the New York Statutes, but, since it was an actual interference with 
rights of a pecuniary nature, it rightly comes under the jurisdiction of 
a court of equity. 406 


III, 3, § 2. Parties and Liability. 

Where the partners in a business of making and selling a poultry 
remedy used therein a formula that was not strictly secret, built up a 
large demand therefor and later transferred all right and title therein to 
a corporation, in whose records the formula was described as secret, the 
stockholders are not chargeable with the knowledge possessed by the 
partners that it was not strictly secret. 300 


One who is president and absolute manager of the concern against 
which an order of the Federal Trade Commission was directed has no 
right to complain because he was made a party to the proceeding. 448 


In the case at issue, the fact that petitioners ceased certain of the 
practices complained of before the complaint was filed does not deprive 
the Federal Trade Commission of its right to issue an injunctional order, 
inasmuch as there is no assurance that petitioners would not continue 
their former course, and the act expressly states that such an order may 
issue against any person or partnership who “has been using any unfair 
method of competition in commerce.” 4-48 


Where plaintiff Gallagher transferred to the plaintiff company all 
his right, title and interest in the business and trade-mark, he was prop- 
erly made a party to an action brought against defendants on the ground 
of unfairly competing with plaintiff company in securing and monopolizing 
certain information necessary to the business. 350 


In an action to enjoin defendant from using the word “Kelley” as 
part of its corporate title and on its products on the ground of prior use 
by plaintiff, a determination of the respective rights of the parties should 
not be made on conflicting affidavits, particularly where, as here, plain- 
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tiff’s delay in filing complaint is not satisfactorily explained, and a final 
hearing may be had immediately. 88 


III, 3, § 4. Evidence. 
A clause which restricts the use of the leased outfit to the product 
of the wholesaler, commonly known as a tying contract, is not to be con- 
strued by its terms alone, but by its effect as well. 325 


The test of identity is not whether a difference is recognized when 
the two competing articles are placed side by side, but whether it will 
be recognized by a purchaser not having an opportunity to compare. 354 


Long, extensive, and exclusive use of a distinctive package, label or 
dress of goods raises the presumption that the public recognize the goods 
by reason of the appearance of such package or label. 354 


III, 3, § 5. Defenses. 

Where defendant merely sold vacuum bottles bearing plaintiff’s trade- 
mark, that had been manufactured by the former under a rescinded con- 
tract for the purpose of deceiving the public as to their foreign origin, 
he will prevail over plaintiff, not by reason of his merits, but because 
of the latter’s demerits, and because of the paramount public interest. 190 


The printing by plaintiff of the ingredients of its secret formula on 
labels affixed to the bottles so as to comply with the law did not constitute 
such abandonment as can be pleaded as a defense by a wrongdoer. 300 


Making boastful claims in an advertisement as to a matter not in- 
volved in the litigation should have no bearing thereon, as the doctrine of 
“clean hands” refers only to the matter under dispute. 300 


Where plaintiff, with a view to deceiving purchasers as to the foreign 
origin of its goods, imported parts of its vacuum bottles with paper labels 
showing origin that were easily detachable in the process of assembling, 
or marked in letters so fine as to escape notice, it cannot maintain an 
action to protect the trade-mark used on such goods. 460 


In an action to restrain defendant from the use of the word “Thermos” 
on vacuum bottles sold by it, where both parties stipulated at the first 
trial that plaintiff was the owner of such mark, and defendant stated that 
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there was no occasion for offering formal proof, the latter is precluded 


from arguing on appeal that the trade-mark was invalid because de- 
scriptive. 460 


III, 3, § 6. Relief. 

a. Injunction. 
A concern engaged in deceiving the public will not be granted an 
injunction restraining another concern from impairing its trade-mark, 
not being entitled to relief under the doctrine of “unclean hands.” 430 


III, 3, § 6. 6. Accounting of Profits. 
Where defendant’s wrongful use of the infringing mark was shown 
to have caused loss to plaintiff's business during a period of two years 


and four months before notice, the accounting should go back to the 
beginning of that period. 59 


In an action for unfair competition an accounting will not be ordered 
where the litigation was the result, to a large degree, of complainant’s 
excessive and unsustained claims. 437 


Where defendant, enjoined in an action for unfair competition, had 
been selling the goods complained of only about seven months, its sales 
per month amounting to but one per cent. of those of complainant, and 
there was no probable cause to believe it had made any profits, the com- 
plainant was not entitled to an accounting. 437 


III, 3, § 6. ¢c. Damages. 
In a suit to enjoin the use of a trade-mark and for damages, an 
allowance of $1,000 held excessive and will be reduced to $100, where, 


although plaintiffs were entitled to damages, the amount was not capable 
of being accurately determined. 114 


Although the fact that appellant’s good faith in choosing the infring- 
ing mark would have a bearing on the question of punitive damages, it 
would not affect that of the actual damages shown by the evidence; and 
the decree referring the cause to a master for an accounting of profits 
and damages left wholly open the nature and extent of the defendant’s 
pecuniary liability resulting from the infringement. 154 
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III, 3, § 8. Dismissal. 

The giving of premiums by the petitioner, a manufacturer of bed- 
springs, as an inducement to salesmen to push the sale of its products 
was not unfair competition within the meaning of the Federal Trade 
Commission Act, and the Commission’s order to “cease and desist” is 
annulled. 8 


The leasing by plaintiff, a dealer in gasoline, at a nominal rental to 
retail dealers of pumps and tanks to be used solely for containing and 
distributing the gasoline purchased from the lessor does not constitute 
unfair competition within the meaning of the Clayton Act, nor has the 
Federal Trade Commission any authority to prohibit such practice, where 
no attempt is made to limit the right of lessees to buy or handle the 
product of competitors. 75 


Where, in a case involving the right of defendant to use the surname 
“Ward” in his business as against plaintiff's claim to the same word, a 
final hearing can speedily be had and a preliminary injunction would 
work serious harm to the defendant, none will issue. 163 


In the case at issue, where there was no proof of deception or con- 


fusion among purchasers as to the origin of the respective goods, no un- 
fair competition is shown. 401 


The word “Happy” is in its nature such as to be incapable of exclu- 
sive appropriation and use as a trade-name. Where, therefore, after the 
plaintiff had used the word as a trade-mark for a poultry feed, defendant 
began its use to distinguish its horse and mule feed, the former is not 
entitled to an injunction. 401 
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-p. 157- 
r 6-11 
v 6-12 
d 8-155 
c 12-202 
-p. 166- 
f 4 91 
-p. 170- 
p 3-210 











xlix 





# 

VOL. 3. VOL. 3. 
| =p. 174- -p. 238- 
;m 5-236 |} d 3-299 

f 6-51 |d 93-296 

f 3-307 

-p. 191- f 4-160 

d 3-256 |f 4-412 

f 6-938 |f 4413 

f 4-568 

-p. 202- f 5- 86 

r 4125 | f 5-159 

f 6-282 

-p. 205- f 6-375 

f 3458 |f 6-471 

f 5-249 |v 6-473 

cf 5-275 f T7- 30 

f 6-368 | f 17-536 

d 6-507 

d 6-508 | -p, 248- 

s 3-297 

-p. 210- f 3-307 

p 3-170 |f 3-463 

f 4-413 

-p. 211- ad 4-568 

a 4 5 |f 5-424 

m 4333 | f 6-281 

o 4445 | f 6-282 

f 4446 | f 6-470 

f 6-240 | f 6-473 

f 6-473 | f 8-318 

c 10- 44 |v 10-410 

e ll- 71 

=p. 291. f 12- 53 

f 4-297 

cf 4-404 | py, 248. 

f 5-368 |g 4-72 

, & Ee 

f 1-203 | py, 951. 

f 17-625 | cf 4- 45 

f 8- 25 

=p. 253- 

-p. 227- | f 12-476 

r 17-458 

"Ve 254. 

“D» 230- | ¢?* 3308 

a 3-495 

r 4-993 | § 4-134 

f 4-461 

=p. 231. 

f 1-617 =p. 259- 

f 10-181 |D 4 1 

ec 10-892 | f 5-101 





VOL. 3. 
6-424 
f 6-473 
f 7-142 
f 7-611 
f 10-387 
d 11-238? 
-p. 269- 
r 6-149 
ef 6-151 
cf 6-162 
f 11-107 
d 11-113 
=p. 277- 
D_ 5-261 
=p. 278. 
d 7-114 
f 11-238? 
=p. 280- 
f 10-186 
-p. 288. 
f 5-426 
cf 6-102 
d 8-367 
=p. 291. 
a 4-219 
s 4-524 
=p. 297- 
a 3-243 
-p. 305- 
s . 4- 46 
a 4-218 
-p. 306- 
a 4- 44 
f 12-366 
=p. 309- 
d 4- 85 
d 4 86 
=p. $11. 
f 4-233 
f 4-235 





VOL, 3. 


4-245 

5-215 
5-225 
6-246 
6-373 
6-505 
7-279 
7-300 
7-474 


hh Hh eh oh Rh Rh Rh eh oh 


. 328- 
3-536 
5- 44 
5- 50 
T- 84 
9-202 
10-370 
11-100 


Hh eh eh et Mh O 


=p. 334. 
f 5-45 
e 10- 41 


=p. 336- 
f 6-51 
f 10-276 
f 10-371 


=p. 349. 
f 8-137 
c 10-129 


=p. 370- 
f 6-418 


-p. 371- 
f 4-243 
4-287 
6-418 
cf 7- 72 
8-256 
8-257 
c 10-234 


. 374. 
cf 4-102 


-p. 375- 
a 4- 45 
d 4-141 





VOL. 3. 


f 4-188 
cf 4-214 
e 6-226 


=p. 393. 
e 10-280 


=p. 405- 
a 4- 58 
f 11-360 


=p. 408. 
f 10-334 


-p. 412°. 
r 4-411 


=p. 415. 
f 4-286 
4-539 
6-169 
6-172 

7- 60 

T- TA 
7-614 

9- 96 
9-490 
11-223? 


-p. 433- 
ra * 6-187 
f 6-544 
f 6-545 
f 9-358 
d_ 8-383 
f 8-391 
f 9-188 
f 9-357 
f 8- 70 
f 11-384 


"Pe 439. 
3-536 

f 6-403 
f 6-551 
f 7-414 
ce 11-384 


=p. be 
r 


TABLE OF 


VOL, 3. 


s 9- 2 
c 10-193 


-p. 447- 
f 7-435 
f 8- 68 


=p. 455- 
a 6-301 
f 6- 66 


"Pe 463. 
rc 3-560 


-p. 468- 
d 3-560 
d 4-132 


"De 475- 
cf 4-157 
m 4-388 
ce 4-418 


-p. 476. 
f 6-379 
f 6-573 
c 12-149 


“pe 483. 
8s 4-268 
s 6- 8 


“Ve 491. 
. 5-130 


=p. 495- 
r 4-293 


. 496- 
Pe 359 
6-361 
6-362 
6-364 
8-100 
9-278 
9-394 


-p. 504. 
ma 6-337 
f 8-304 
f 
m 


hii 


10-241 
11-231 


CITATIONS 


-p. 6- 
f Ps. 379 


. ie 88. 
lf 7 5-160 


VOL, 4. 


=p. 40°. 
f 1-336 


-p. 40’. 
c 9-522 


ae 41° e 
9-323 


=p. 42. 
f 9-517 


-p. 43". 
v 9-317 


-p. 44° e 
a 4- 73 


=p. 45- 
7-108 
8-125 
8-332 
10-388 

11-178 


=p. 46° s 
a 4-218 


=p. 47° e 
a 5-155 


=p. 48. 
p 8-307 
c 10-241 


=p. 52- 
cc 3- 87 
4-425 
6-103 
6-105 
ec 6-144 
cc 6-146 
ce 6-254 


-p. 56- 
ce 12-393 


-p. 58- 
f 5-322 
f 5-325 


VOL, 4, 


5-326 
6- 90 
7-461 
9-150 
9-390 


=p. 73- 
e 10- 44 
f 10- 91 


=p. 75- 
a 4-135 
s 4-174 
f 9-121 


-p. 86- 
6-392 

f 8-462 
9-320 
9-516 
9-518 


=p. 89. 
a 4-342 


=p. 91- 
4-213 
4-273 
4-275 
4-278 
4-419 
4-421 
5-122 
6-452 
6-495 

7-387 
7-498 
8-196 
9-485 
12-240 


-p. 102- 
e 11-102 


-p. 118- 
f 6-418 


=p. 1 25- 
f 6-245 
f 6-245* 
eet 2 tm fies) | tf 5-100 | tf 66-S85 | f 64 6-444 


Rh th eh th oh eh D Bh Oh Hb 





a 


VOL. 4. 


-p. 128. 
a T- 32 


-p. 129°- 
f 6-442 


-p. 129°. 
f 6-284 
f 6-442 


-p. 131°. 
r 4-161 
e 5-154 
f 5-376 
f 7-403 


-p. 187. 
r 4-369 


-p. 134'- 
| s $-557 





-p. 135'- 
p 4-157 


-p. 185° 
cf 5-174 


=p. 187- 
f 5-249 
c 12-274 


j "Ve 157- 
| PS 8- 43 
| p 4-135 
ec 5- 85 
cc T- 34 
f 17-563 
f 8-410 
f 9-121 


=p. 160. 
f 6-473 
ec 10-416 
| f 11-411 





Ph eh hd Rh Reh mh eh mh Ph Gh eh heh, 


TWELVE TRADE-MARK REPORTER 


VOL, 4. 


f 11-271 


-p. 1 72. 
f 5-468 


=p. 1 73'- 
a 5-420 


-p. 173°. 
r 5-200 


=p. 174°. 
a 6-152 


pe. 175- 
4-325 
4-327 
4-466 
4-478 
5- 37 
5- 60 
5- 61 
5-210 
5-228 
5-250 
5-264 
5-310 
5-319 
5-326 
5-384 


7-381 
ec 7-389 
f 11-113 


=p. 218. 


p 19-472 


-p. 219- 


4-524 
4-529 
6-281 
6-594 
7-271 
11-321 


ce 12- 53 





f 6-245 
f 6-462 
c 12- 90 


=p. 266- 
f 6-100 
f 11-360 


=p. 268- 
a 6- $ 


-p. 273- 
ce 4-422 
f 5-122 
f 6- 66 
f 6-452 
f 17-386 
f 17-498 
f 8-184 
f 9-485 
f 9-492 
e 10-172 
c 10-222 
ee 10-320 
c 11-178 
p 12-245 


“pe 279- 
cf 4-319 
f 5-211 
f 6-185 
d 6-189 
f 10-334 


f 11-403 


-p. 300- 
s 4-466 
m 5-127 


ce 4-455 
ee 5-301 
s 5-473 


-p. 847- 
f 7-455 


=p. $58- 

f 5-184 
f 6-403 
f 6-472 
f 6-473 
f 9-389 


-p. 856- 
f 6-387 
f 8-91 
f 8-99 
f 8-101 
f 9-394 


=p. 362- 
f 11-268 


=p. 369- 
f 5-338 
f 5-371 
f 6-447 
f 9- 76 





VOL, 4. 


-p. 378- 
d 5-370 
f 6-286 
f 17-338 


=p. 877- 
p 5-33 


=p. 888. 
p 5-267 
f 6-411 
f 6-418 
f 1-103 
f 1-177 


-p. 394’. 
f 6-394 


-p. 407'- 
f 6-244 
vy 9-515 


=p. 407°. 
f 6-144 


=P. 409- 
a 5-295 


-p. 410'- 
p 5-116 


-p. 410°. 
f 10-414 


-p. 411’ 
s 56-1138 


=p. 412%. 
f 6-281 


"Pe 413’. 
- 5-330 


-p. 414’. 
f 5- 86 


-p. 415'- 
ae 5- 82 
s 5-83 


-p. 416- 
a 19-250 


c 10-320 


-p. 423. 
f 11-286 


=p. 425. 
m_ 6-103 
d 6-105 
cc 6-144 
cc 6-146 
cc 6-254 


=p. 434. 
c 12-429 


-p. 440- 
f 5-190 
f 11-347 


-p. 444. 
f , 6-240 


-p. 449°. 
f 6-284 


-p. 449°. 
a 5-159 


=p. 452". 
v 5-464 


“p. 452. 
cc 4-456 


=p. 453’. 
f 4-456 


TABLE OF CITATIONS 


VOL, 4. 


=p. 453°. 
a 5-250 


=p. 455°. 
cece 4-343 
a 5-301 
ec 5-473 
ee 5-475 


-p. 463’. 
a 5-247 


-p. 463°- 
a 56-299 


=p. 465- 
f 5-384 
f 5-389 


-p. 466- 
m 5-127 
f 6-418 


-p. 469- 
p 4-519 
f 5-214 
f 11-243? 


=p. 473. 
a 5-380 
f 6-126 


=p. oll- 
a 5-161 


-p. 540- 
cf 7- 70 
f 7% 
f T7- 84 
f T- 94 


"Pe 556- 
cf 5- 46 
f 6- 51 
f T- 88 
f 7-320 
f 7-321 


-p. 563'- 
a 6-137 


VOL, 4. 


-p. 563°. 
f 6-144 


-p. 563°. 
f 5- 82 


-p. 564% 
f 6-144 


=p. 565°. 
r 5-327 


-p. 565*- 
dad 5-83 
f 5-461 
f 6-588 


=p. 568. 
a 6-141 


VOL. 5. 


-p. 1- 
cf 2-123 
ef 5-185 

5-186 

5-187 
f 6- 51 
f 6-126 
d_ 6-188 
f 6-332 
f 6-334 
d 17-120 
f 7-123 
cc 7-182 
v 7-188 
f 17-475 
f 8-424 
c 9- 42 
f 9-251 
f 10-334 
f 11-192 


=p. 8- 
f Pou 


=p. 14. 
f 10-280 


VOL. 5. 


-p. 33- 
p 4-378 
e 11-128 


-p. 38- 
f 6-505 
f 8- 34 
ec 12-202 


-p. 41- 
s 10- 40 
c 12-393 


-p. 46- 
cf 4-556 


-p. 54- 
m 5-316 
ec 9-195 


=p. 81- 
r 5-332 
=p. 84. 
f 5-460 
-p. 85- 
ec 3- 43 
ce 4-157 
ce T- 34 
ce 10-258 


"Pe 87- 
f 7-150 


=p. 95- 
7- 41 


VOL. 5. 
-p. 108'- 
a 5-334 
=p. 108’. 
r 6-139 
ce 6-203 


-p. 109- 
Ps 6-349 


-p. 113°- 
rl 6-144 


-p. 113°- 
f 6-144 
c 9-514 
c 10-486 


-p. 115’- 
s 6-146 
ce 10- 54 


=p. 117'- 
v 9-317 


-p. 117? 
f 6-287 


-p. 119- 
f 6-557 
f 1-387 
ec 10-320 


-p. 127- 
f 6-410 
f 6-418 


"Ve 180- 
a 5-211 
c 9-203 


-p. 134- 
¢- 6-362 


. 189- 
” 5-128 
7- 46 
7-181 
7-227 
8-331 








VOL. 5. 


=p. 141. 
s 6-465 
f 8-258 


-p. 147°. 
v 8-305 
D 6-247 


=p. 150- 
s 6- 94 


-p. 152- 
ra 5-203 
d 17-326 


=P. 159- 
f 6-146 


p. 163- 
6-284 
6-347 
6-444 
7-611 
7-614 

10-357 
11-318 


mh rh Rh Hh mh Mh mh, 


-p. 167- 
6-308 
6-505 
T- 41 
9-359 


-p. 180- 
r 6-270 
f 10-334 


-p. 182. 
f 5-190 
cf 6-102 
f 6-403 
d 6-424 


-~p. 185- 
cf 2-123 
ec 5- 1 
f 7-182 


-p. 189. 
r 6- 88 
cf 6-102 


TWELVE TRADE-MARK REPORTER 


VOL, 5. 


=P. 
f 


192- 
6- 49 


-p. 197- 


f 


9-122 


=p. 203. 


¢ 


=p. 


f 


9-515 


204’. 
6-144 


-p. 205°. 


f 
-p. 
f 
f 


=p. 
f 


Pp. 


6-394 


2057- 
6-394 
6-597 


205°. 
6-144 


207- 

6-362 
7- 20 
9-202 
9-203 


10-106 
11-360 


=p. 212. 


f 
=p. 


a 


8-333 


216- 
5-214 


¢ 12-202 


-p. 


r 


Pi 


227- 
5-383 


236". 
6- 51 


VOL, 5. 


=p. 236°. 
f 9-215 


-p. 247- 
a 6-599 


-p. 250- 
v 5-424 


=p. 951. 
dad 1-278 
f 8-277 
cc 9-365 
f 10-379 
ec 12-130 


=p. 254". 
a 6-142 


-p. 258". 
f 6-281 


De 261- 
6-509 
7-115 
7-124 
9-160 

12-274 


-p. 266- 
ee 5-399 
f 6-410 
f 8-373 
c 10-234 


=p. 269- 
f 6-418 


"Ve 273. 
cf 6-239 


-p. 276- 
v 6-496 


=p. 280- 
f T- 96 
f 9-200 
f 9-202 
f 9-203 


|e 10- $7 


VOL. 5. 


: 


5-465 
6-147 
7-218 
7-326 
8-314 
9-223 
9-507 
9-511 


mh Rh -h Hh eh hh Mh Mh 


-p. 301- 
ef 5-473 
cf 5-475 
f 7-282 


-p. 803- 
a 6-247 


-p. 306- 
f 5-398 
d 6- 44 
r 6-345 
f 6-505 


-p. 808. 
ce 6-384 
f 7-226 


=p. $138- 
f 6-361 
f 8-102 


-p. 816- 
f 5-501 
f 6-51 
f 9-195 
f 11-360 


=p. 827- 
6-242 
6-281 
6-446 
6-595 
7-218 
7-219 
7-271 
7-285 
7-338 
7-342 
8- 30 


Qe Oh Hh oh hh Hh oh 


VOL. 5. 


f 8-279 
f 8-314 
f 9-227 
o 10-258 
ec 12- 53 


p. 880- 
5-329 
6-282 
7-271 
9- 72 


f 12-129 


=p. 858- 
s 6-425 
f 9-389 


"De 366- 
ra 6- 93 


-p. 369°- 
c 9-434 


-p. 870- 
c 10-436 


=p. 872°. 
f 6-390 


=p. 875- 
r 6-280 


=p. $76". 
a 6-101 


|r 6-529 


VOL. 5. 


-p. 877- 
s 7-170 


-p. 382- 
f 9-192 
f 9-373 


-p. 388- 
ef 1-215 
cf 2- 45 
cf 8-465 
f 9-319 


=p. 392. 
f 6-418 


=p. 894. 
f 5-449 
D 17-426 


=p. 899. 
ce §-266 


-p. 417- 
f 5-420 


=p. 425- 
ee 11-252 


"Ve 427’. 
cf 6-102 


-p. 428" 
f 6-433 


=p. 429. 
a 6-250 


-p. 438. 
f 17-475 


=p. 445- 
ec 9- 53 


=p. 447. 
f 6-418 
ar 7-221 
s 17-248 
ef 7-250 
ef 17-261 





VOL. 5. 


=p. 454. 
c 10-240 


=p. 460". 
f 6-588 


=p. 460’. 
c 9-432 


=p. 460°. 
f 6-144 


=p. 460°. 
f 6-144 


-p. 461’- 
a 6-238 


=p. 464°. 
f 6-145 
a 6-341 
f 6-441 


"Ve 466°. 
cf 6-102 
cf 6-142 
a 6-236 
d_ 6-581 


=p. 467. 
f 7-371 


=p. 469. 
v 5-492 
v 6-220 
c 9-101 
ec 9-102 


=p. 473. 
s 4-343 
ec 4-455 
ec 5-301 
f 6-43 
f 6-362 
f T- 41 
f 7-289 
f 9-359 


-p. 479- 
s 6-518 


VOL. 5. 


a 6-519 
s 6-522 


=p. 486. 
d 6-219 
r 7-159 


=p. 492. 
d 6- 97 
s 6-274 
f 192-381 
c 12-386 


-p. 495- 
r 7-195 


=p. 505- 
f 6-438 


VOL. 6. 


=p. 3- 
f 6-562 
f 6-564 


=p. 10- 
6- 35 
6- 38 
6-375 
8-155 
8-176 
10-209 


hh “rh eh ot Rh Rh Rh 


TABLE OF CITATIONS 


VOL. 6. 


-p. 46- 
f 3. 38 
f 7-19 
f 17-625 
ce 10-227 
ce 10-242 


P 
d 6-564 
f 11-128 


=p. 67. 
r 6- 61 


=p. 78. 
f 8-136 
ec 10-129 


-p. 87- 
6- 99 
6-100 
7- 19 
7-203 
7-625 
9-462 
10-242 

11-360 


-p. 90- 
f 9-267 


=p. 94. 
ce 6-344 


"Pe 101. 
cf 6-142 
6-529 
6-585 


r 

cf 
f ‘1-271 
f 17-326 
cf 8-281 
f 9-364 
d 12-263 


liv 


VOL. 6. 


=p. 103. 
6-1 
6-146 
6-254 
G- 74 
7-285 
7-342 
8- 71 
8-400 


=p. 108- 
f 8-297 
"Pe 187- 
f . 6-238 
cf 8-406 


=p. 189- 
ce 6-203 
f 9-70 
f 9-507 
f 11-110 
d 11-371 


=p. 141- 
f 6-435 
f 17-271 
f 17-326 
ce 8-467 
f 9-364 
f 11-245? 
f 11-269 
f 11-354 
d 12-263 


=p. 142. 
f 6-437 
f 9-73 


=p. 1 44°. 
f 6-589 


-p. 144. 
ee 6-103 
cc 6-146 
v 6-254 


-p. 145°. 
a 6-484 


VOL. 6. 


=p. 145°- 
f 10-412 


=p. 146’. 
ce 6-103 
cc 6-144 
v 6-254 


-p. 147’- 
f 6-589 


=p. 148. 
a 6-279 


. 149- 
6-318 
6-322 
6-403 
6-429 
6-517 
7-420 
7-466 
7-488 
8-166 
8-304 
8-327 
8-402 
8-403 
9- 6 
9- 9 
9- 11 
9- 12 
9- 41 
9- 74 
9- 95 
9- 99 
Il- 95 
11-113 
11-149 
11-178 
11-211 
11-216 
11-211? 
11-221? 
11-257 
11-286 
12-185 
12-429 
12-443 


hh “eh eh Rh Pe Rh, 


Lear) 


-h 


QO hhh Oh hh OL 0 Hh Hh Hh hh hh 


VOL. 6. 


=p. 162. 
f 9- 98 
f 9-127 
f 9-155 


- 169. 
P 6-369 
6-459 
6-468 
6-517 
6-543 
7-277 
7-289 
7-323 
8-293 
8-327 
9- 96 
9-146 
9-354 
9-497 
9-512 
9-520 
10-218 
1l- 87 


Oh O00 eh Dh heh hh Ce heheh, 


=p. 1 738- 
f 10-202 


=p. 180- 
m 6-298 
f T- 88 
f 7-492 
e l1l- 87 


=P. 191- 
f 7-416 
d 8- 53 
f 8- 65 
f 9-192 
ce 10- 37 


=p. 208- 
c 9-12 


=p. 206- 
f 17-164 
f 1-165 
ec l1l- 68 
f 11-113 
ce 11-379 





VOL. 6. 


| 





ec 192-118 
ec 12-280 


*p. 221. 
f 6-473 
f l1l- 95 
c 192- 53 


-p. 224- 
a 7 1 
cf 8-128 
f 9-157 


p. 286- 
6-579 
6-581 
6-582 
6-583 
7-271 
7-326 
9-364 

11-245? 
11-269 
12-263 


Gs Re te ty ty Os Os Os te 


-p. 238- 
d 7-148 


-p. 240°. 
ce 6-303 
ec 7-103 


-p. 241° 
d 6-438 


=p. 244. 
f 17-599 


-p. 245° 
r 6-483 


=p. 246". 
a 7-278 


=p. 247. 
f 9-375 
ec 10-204 


-p. 252- 


a 7-294 


TWELVE TRADE-MARK 


VOL. 6. 


-p. 254- 
r 3- 87 
s 4 52 
s 4-425 
s 6-103 
ec 6-144 
cc 6-146 


-p. 259- 
c 10-241 
ce 10-242 


=p. 266- 
f 7-85 
f T- 87 
f 10-334 
f 11-100 


-p. 274- 
f 17-626 


-p. 280- 
d 8- 30 


=p. 286" ° 
f 6-286 
r %-335 


=p. 287- 
a 7-535 


-p. 289. 
cf 8-374 


-p. 300- 
f 6-589 


=p. 803- 
f 6-240 
f 6-318 
a 7-103 


-p. 310- 
s 6-482 
a 6-535 
ce 9-117 
ce 12-231 


"Pe 819. 


cf 7 72 | 





VOL. 6. 


cf 7- 78 
f 7-332 
m 9-124 
ec 11-159 


-p. 337- 
f 6-268 
f 6-471 
f 6-472 
f 8-100 


-p. 849- 
ce 5-109 
r 9-242 
d 9-316 


"Ve 857- 
ef 3-496 
f 9-201 
c 9-203 


-p. 370- 
r 8-172 


-p. $84. 
ce 5-308 


=p. 890°. 
a 1-272 


-p. 392'- 
s 6-586 


-p. 894. 
d 8-275 


=P. 895- 
f 6-500 


-p. 404- 
f 7-83 


-p. 414- 
a 7-353 


| 


VOL. 6. 


f 1-572 


ec 10-120 
f 12-209 


"Ve 425- 
cf 7-466 


-p. 429. 
s 8-270 


=p. 480. 
ee 8-406 
ce 9-525 


=p. 481'- 
f 6-588 


=p. 483. 
m 9-194 


=p. 436- 
f 7-603 
f 8-468 


-p. 440°- 
a 7-277 


“pe. 442. 
a 6-430 


-p. 444°. 
f 6-444 
r 17-275 


=p. 445°. 
s 6-598 


«Pp. 446- 
f 11-321 


=p. 447. 
r 7-216 


-p. 454. 
s 6-457 
s 8-118 


457- 
6-454 
8-113 


REPORTER 


VOL. 6. 


=p. 469- 
r 8-164 
f 11-216 


-p. 475- 
vy 7-204 


=p. 481- 
ce 10-322 


"Pe 484. 
:? 6-576 


-p. 487- 
s T- 

cf 7- 62 
cf 7-453 
f 7-486 
f 8-10 
ce 8-322 
ec 10-312 
c ll- 87 


=p. 496- 
v 5-276 
f 11-360 
p 12-29 


-p. 518. 
s 5-479 
s 6-522 


-p. 520- 
ec 10-392 


-p. 522. 
s 5-479 


cf 8-281 


-p. 535- 
f 8-238 
ec 9-117 
D 11-159 


"pe 537- 
cf 7-490 


VOL. 6. 


7-492 
8-330 
8-372 
10-202 
11-384 
12-401 


"Ve 558- 
cf T- 28 
f 8-308 


=p. 557- 
ce 1l- 87 


=p. 570- 
r 17-293 
ec 12-149 


=p. 574. 
r 7-266 
cc 8-281 
f 11-269 


=p. 586" 
s 6-392" 


=p. 586? 
r 7-148 


-p. 587°. 
r 17-148 


=p. 589°. 
r 7-148 


-p. 590'- 
f 7-148 


=p. 591'- 
s T-157 


-p. 592°- 
a 1-150 





VOL. ue 


-p. 1- 
ec 12-417 


=p. YS 
cf 8-402 


-p. 16- 
ec 7-361 
f 7-508 
r 7-618 


-p. 20- 
f 12-169 


=p. a" 
f 11-243? 














VOL. 7. 


7-226 
7-300 
8- 53 
8-329 
9-192 


=p. 49. 
f %-427 


-p. 50- 
ec 10-241 


-p. 54- 
f 8-305 


-p. 62- 
7- 44 
7-453 
8-321 

10-312 


-p. 80- 


f 1-626 


=p. 95- 


f 9-200 


-p. 99- 
f 7-247 
cf 7-592 


f 10-388 


-—p. 103- 
f 7-385 
cf 8-125 


| c 10-222 
| f 10-319 


ce 11-178 


-p. 110- 
f 7-239 
f 7-243 
f 7-583 
f 8-372 
f 9-204 
c ll- 87 
f 11-238? 
f 11-333 


-p. 188. 
ma 7-137 





| 
| 


TABLE OF CITATIONS 


VOL. 7. 


-p. 189- 
dad 17-323 
f 8-310 
e 10-116 
f 11-231 


-p. 148*- 
f 7-148 


-p. 149". 
a 7-329 


-p. 151°. 
r 7-281 


-p. 152’. 
r 7-283 


| ce 9-332 


-p. 15%’. 
r 7-283 
ce 9-332 


-p. 153'- 
d_ 8-281 


-p. 155°- 
a 7-292? 


-p. 155*- 
d 9-506 


-p. 157’- 
r 7-327 


p. 159- 
f 8184 
d 9- 84 
d 9-436 
1l- 63 
11-113 
12-117 
12-280 
12-405 


=p. 170. 
f 8-116 


-p. 182- 
f 17-626 
f 11-401 


VOL. 7. 


-p. 211- 
c 9-210 
f 9-216 
f 9-219 


p. 216- 
7-285 
7-327 
7-346 
7-347 
7-561 

10-257 
10-258 
12- 93 


QO mA wher, 


-p. 221- 
f 7-426 
f 8- 53 
f 9-192 
=p. 228 e 


c 12-102 


=p. 248. 
ar 7-221 
ef 7-250 


=p. 250. 
cf 7-221 
f 7-247 
d 8-374 


-p. 261- 
ef 7-221 
r %-250 
cf 7-592 


=p. 266. 
f 7-402 
f 7-597 
ce 8-281 
f 9-364 
d 11-309 
f 11-354 


-p. 275- 
f 8-153 
c 9-513 
f 19-411 
p 12-472 


lvi 


VOL. Zs 


=p. 277- 
f 1-282 


-p. 278- 
f 10-345 


-p. 281- 
c 10- 54 


-p. 283- 
f 1-327 
r %-472 
ce 9-332 
c 10-249 


=p. 286? 
a 17-2873 
| f 9-524 


-p. 290*- 
a 8-310 
| s 10-255 


-p. 290°. 
a 8-154 


=p. 291 bed 
f 7-599 


=p. 297. 
r 8-327 


-p. $11- 
ma 7-303 





=p. 315- 
f 7-323 
f 1-366 


-p. 318- 
ec 10-120 


"Pe 324- 
| cf 7-514 


=p. 829. 
f 9-517 
f 10- 93 


| -p- 331’. 
a 8-147 


le 9-514 


| 


VOL. 7. 


-p. 883°. 
f 9-517 


-p. 335°. 
a 8-148 


-p. 840°. 
r 7-325 


-p. 340°. 
r 1-325 


-p. 847°. 
f 9-517 


=p. 351°. 
d 9-319 
f 11-252 


-p. 360- 
ce 7-618 
r 8-386 


-p. 874- 
f 7-602 


=p. 881 ad 
f 7-388 

=p. 388". 
ce 4-202 
r 7-385 


=p. 899°. 
a 8-111 


| =p. 401'- 


ce 10- 55 


-p. 403- 
f 8-281 
ee 8-460 


=p. 404*. 
a 8-155 


=p. 405. 
f 8- 59 
f 9-151 
vy 9-153 
f 9-160 





TWELVE TRADE-MARK REPORTER 





VOL. 7. | VOL. 7. VOL. 7. | VOL. 8. VOL. 8. VOL. 8 
-p. 417- -p. 530- =p. 627- s 9-59 | c 10-44 | .p, 281°. 
d 8-394 | a 9-245 | cc 7-631 | s 9-273 |e 11-87 | da 8-280 
a 9-279 | cc 10-198 | f 9-66 | s 9-391 

c 9-351 pe. 177- -p. 233°. 
ec 10-182 | .p. 585- =p. 680- -p. 121- 8-372 | r 9- 67 

f 11-309 | ce 17-627 | ¢ 12- 53 9-242 
-p. 425- 10-172 | .p, 286*- 
f 8-119 | -p. 587- | ~~~ | -p. 124- 10-319 | r 9- 70 

| p li- 1 | VOIDS |g 9-137 12-102 
| =p. 428- 12-397 | .p, 286°. 
| f 9-373 | .p, 560? ». 1- -p. 129- r 9-224 

c 9-515 | ¢ “74gg | f 8-398 | -p. 179- 
=p. 430. c 44. 87 c 9-188 f 8-182 =p. 937'. 
f 9-376 | .p. 565- | a 9-227 
Vv 9-470 “i 1l- -p. 133- =p. 180. c 10- 56 

-p. 486- | f 9-480 | “P*oi'sg | ¢ 10-129 | f 8-403 
m 8-37 | p 12-84], 9.999 f 10-387 | .p, 2377. 
s 9-16 ‘ 11- 87 -p. 147- | f 11-231 | q 9- 76 

c 9-250 | .p, 569- ec 9-513 

| f 10-352 |} r 8-180 -p. 183- | .p, 238%. 
p. 151. | d 9-85 | yr 9-116 

9-365 | c¢ 12-284 
10- 58 | cf 12-405 | .p, 289". 
10-249 r 9-68 

10-288 | .p, 197- 
10-345 | r 8-280 | .p, 939°. 





-p. 453- | .p, 578- 
s T- 62 a 8-369 


=p. 460- -—. 5 o 
£P" 9-150 | 7? 88; 


10-411 | .p, 208- 
11-252 ec 9-193 E a 
11-246? . 7 
12-472 | .p, 290. 


«Rts 466. =p. 6007. 


cf 6-495 | f 9-524 


s 8-270 800° 
f 11-401 | =p. 600°. d 9-216 | .p, 959. 
v 9-524 as | ae -p. 226- 3 9. 59 
-p. 469- f 8461 | d 9-511 | 5 9-273 
s 17-496 -p. 601’- f 10-209 s 9-391 
f 9-188 f 9-517 f 11-247? =p. 998°. f 10-286 
s 9-332 a 9-122 
, 9-357 -p. 602'- p. 5 -p. 168- -p. 269. 
f 





f 
c 
c 
f 
f 
p li- 1 a ; 10-378 r 9- 68 
f 
P 
P 


9-359 | © 9-515 9-309 | .p, 229° | a 11-333 

11-384 10- 44 | qa 9-295 | q@ 19-244 
10-205 

10-267 , 

Pp =p. 276’. 

11- 38 f 9-432 
1l- 95 


d 9-193 
=p. 609- 
-p. 496- re -p. 58- 
1-409 f 1-19 | -P hd 
-* 0-8 
a 9-332 | -p. 618- : 11-238? . 
c 11-104 | c¢ 7-360 | Lp, 66. 12- 53 -p. 276". 
ce 9-267 | ¢° 9 53 a 9-397 
-p. 514- | a 9-386 -p. 171- 
cf 17-324 | f 10-229 | -p. 96- | f 8-307 -p. 276". 
a 11-19 | f 19-881 |r 8-259 |e 9-13 a 9-398 





hh, Hh mh heh OOO 


lvii 





VOL. 8. 


ep. 276°. 
ec 10-436 


=p. 27 7= 
cc 9-364 
a 9-365 


-p. 278’ 
a 9-364 
ce 9-365 


=p. 278°. 
a 10- 93 


=p. 279°- 
a 10- 89 


=p. 279'- 
a 10- 86 


-p. 279°. 
a 9-226 


=p. 281'. 
s 10-439 


=p. 281'. 
a 9-364 


-p. 283- 
p 11-397 
p 12-179 
c 12-186 


=p. $10. 
ce 9-515 


=p. $18*- 
r 10- 91 


=p. $27. 
d 9-192 
cc 9-225 
f 9-373 
f 9-875 
v 12-473 


-p. 363'- 
ec 10-243 


VOL. 8. 


-p. 366°. 
r 10- 90 


=p. 869- 
f 9-242 
ce ll- 87 
f 11-220 


-p. 379- 
c ll- 87 


=p. 889. 
ec 9-354 


=p. 895- 
s 9- 94 
f 9-190 
s 10-191 


-p. 405- 
f 10-1438 
f 11-324 


=p. 415. 
a 9-229 


=p. 460- 
s 8-468 


-p. 468- 
ce 10-258 


VOL. 9. 


-p. 1- 
9-315 
10-193 
10-194 
10-196 
10-384a 


ud hh eh OO 


cf 12-190 
c 12-443 


TABLE OF CITATIONS 


VOL. 9 


=p. 15- 

9-251 
10-172 
11-333 
11-128 
11-134 
11-286 
12- 8 
12-202 
12-243 


=p. 58- 
s 9-273 
s 9-391 


A'S >and 


=p. 70- 
c 10-248 
a 11-107 
f 12-259 


=p. 73- 
v 9-315 


-p. 74. 
f 11-252 
c 12- 69 


=p. 75- 
c 10-249 


=p. 77- 
r 11-124 


=p. 89. 
ce 9-332 
s 10-191 


-p. 94. 
a 10-191 
p 11-246 


-p. 99- 
s 9-291 


=p. 104. 
ec 10- 79 
f 10-401 


=p. 116- 
f 11-245? 


VOL, 9. 


f 12- 20 
f 12- 69 


=p. 122- 
f 12- 29 
f 12-368 


p. 136- 
9-507 
10-205 
10-318 
10-359 
11-178 
11-192 
11-284 
ee 12-231 
d 12-263 


hhh O mh <j me Ol, 


=p. 194- 
f 11-231 
f 12-266 


-p. 198- 
e 10-190 


=p. 299. 
f 12- 20 
f 12- 69 


-p. 225- 
f 12-468 


=p. 227. 
c 10- 56 


WIAA AA, 
| 


ce 10- 94 
m 10-441 
e 11-113 
c 11-128 


Iviii 


VOL. 9. 


=p. 245- 
a 10-198 


=p. 247. 
a 10-350 


-p. 256- 
f 9-457 
cf 12-286 


=p. 278- 
a 9-391 


=p. 279- 
f 11-327 
f 11-384 


=p. 281. 
c 9-477 
ce 10- 19 
f 10-158 


-p. 288- 
ee 10-175 
ec 10-217 


=p. 507- 
r 10-290 
c 11-264 


-p. 310- 
ec 9-515 
f 10- 92 
r 10-255 


"Ve $14. 
r ° 10-381 


=p. $18*. 
r 10-378 


=p. 318*- 
r 10-383 


=p. 318". 
r 10-287 
f 11-266 


=p. 319". 
s 10- 52 


VOL. 9. 


r 10-344 
f 11-264 
d 11-333 


=p. 320- 
f 11-271 


=p. 321- 
f 10-170 
a 10-312 


=p. $21”. 
v 9-522 
f 9-594 
a 10-379 
ce 19-259 


-p. $23”. 
v 9-515 


-p. 825”. 
a 10-289 
f 12- 97 


=p. 326°. 
s 10- 52 
f 12- 97 


=p. 826°. 
? 9-519 


=p. $27. 
f 1l- 16 


-p. 340- 
a 10-295 


-p. 353- 
f 10-268 


-p. 362- 
r 10-362 


-p. 364- 
f 10-288 
f 11-354 
f 12-262 
d 12-263 


=p. 367- 
cc 10-163 











VOL. 9%. 


=p. 368- 
8 12-475 


=p. 386- 
f 10-229 


-p. 391- 
ec 10-233 


=p. 398. 
f 12-468 


=p. 899. 
d 9-413 
f 11- 41 
f 12- 8 
c 12- 79 


-p. 409- 

10-157 
10-161 
11-211? 
11-333 
11-277 
11-379 
12- 8 
12- 39 
12-139 
12-458 


oir Min he Bee eo eo he he 


=p. 433- 
c 10-436 


=p. 441. 
cc 9-485 
cece 9-489 
ce 9-494 


-p. 446. 
r 10-107 


=p. 469- 
c 12-332 
-p. 514. 
f 11-271 


=p. 519- 
a l1l- 39 


TWELVE TRADE-MARK REPORTER 


VOL. 10. 


=p. 15- 
r 10-147 


-p. 42- 
ec 10- 47 
a 11-107 


=p. 91- 
c 10-247 


=P. 101- 
a 11-217 


-p. 115- 
s 10-230 


=p. 147. 
e 10-301 
p 12- 39 


-p. 151- 
s 10-317 
r 12- 39 


=p. 160- 
f 11-277 


=p. 1 76- 
a 10-263 


=p. 187- 
c 12-393 


=p. 243. 
f 12-367 


=p. 246. 
f 10-345 


=p. 255- 
f 10-415 
10-437 
12- 29 
12- 31 
12-129 
12-176 
12-236 
12-280 


VOL. 10, 


-p. 274- 
f 12-381 


-p. 279- 
d ll- 87 


=p. 289. 
f 11-323 


=p. 290- 
p 12- 71 


=p. 295- 
ce 12-329 
e 12-331 
f 12-325 


-p. 323- 
c 12-366 


-p. $31. 
f 10-370 


=p. 362. 
v 10-425 


=p. 878- 
ce 10-383 


-p. 381. 
f 11-325 


-p. 383- 
d 11-211 
f 4 48 
f 11-228 


=p. 416- 
c 12-475 


=p. 482. 
r 12-220 


=p. 441. 
f 11-113 
f 11-128 
f 11-252 


=p. 444. 
m 12-158 


VOL. 10. 


ef 12-190 
ce 12-200 


=p. 470- 
c 12-393 


VOL. 11. 


-p. 5- 
a 11-281 


-p. 58- 
a ll- 76 


-p. 87- 
f 11-384 


=p. 95- 
r 12-401 


=p. 100- 
e 12-207 


-p. 107- 
f 11-309 


=p. 128- 
c 12-202 


=p. 159- 
s 12-231 


-p. 178- 
c 12-205 


-p. 168- 
f 11-284 


=p. 192. 
ce 11-228 


=p. 211- 
c 192-417 


=p. 211’- 
c 12-434 


=p. 219. 
a 12-468 


VOL. 11. 


=p. 231. 
m 12-239 


d 12-479 
=p. 252- 
d 12-128 
c 12-469 


-p. 271- 
s 11-324 


-p. 281. 
f 12-129 


-p. 319- 
c 192-259 


=p. 320- 
f 12-262 


=p. $27- 
f 12-128 


=p. 356- 
p 12- 34 


-p. 379- 
f 12- 75 


-p. 384- 
c 12-266 


-p. 397- 
a 12-179 


VOL. 12. 


-p. 1- 
ce 19-189 


-p. 8- 
c 12- 76 


=p. 9- 
ce 12- 91 


VOL. 12. 


-p. 15- 
c 192-246 


=D. 39. 
f 12-369 


=p. 91- 
ce 12-179 


=p. 94. 
f 12-470 


=p. 135- 
r 12-131 


=p. 169- 
f 12-354 


=p. 190- 
a 12-460 


=p. 271. 
a 12-4387 


-p. 279- 
m 12-405 











